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In 2022, the world and Thailand was focused on economic and business recuperation from the COVID-19
pandemic that showed signs of improving. Bangchak Group not only rebounded back to strength
but managed to achieve the best-ever performance for the second consecutive year further accentuating
the success from expansion, balanced business diversification, organization restructuring for added agility
and strength, risk diversification to mitigate fluctuations in revenue and profits, and an efficient liquidity
management, enabling the organization to be able to promptly tackle and control any situation.

2022 was a record-breaking year for Bangchak Group, with the highest
performance since the establishment of the company. Revenue from
sales and services recorded at 312,202 million Baht, up 57% from 2021,
EBITDA was 44,724 million Baht, up 73% from 2021, and contributed
to the net profit of the parent company by 12,575 million Baht, up 65%
from 2021 and is a profit of 8.89 Baht per share.

All five business groups were able to make a prompt turnaround resulting
in sustained growth. The Natural Resources Business Group, through
upstream petroleum investment in Norway, registered more revenue
from crude oil and natural gas sales by 134% from 2021 that helped
uplift performance outcome and strengthen financial status of Bangchak
Group together with a forecasted uptrend of petroleum reserves by
an additional 30-40% as a result of the transfer of three additional
Norwegian petroleum assets, reflecting the high priority Bangchak has
granted to energy security with consideration to the concurrent
equilibrium between access to energy and the sustainability of resources

and the environment.

The Refinery and Oil Trading Business Group benefitted from
a significant windfall of crude and refined oil prices in the international
market following a rise in oil demand which crept significantly higher
in accordance with economic activities after the COVID-19 crisis coupled
with the tightening demand for oil resulting from the sustained conflict
between Russia and Ukraine that rendered Bangchak Refinery to record
the highest-ever output of 122,600 barrels per day (as against the
average production rate of 99,000 barrels per day in 2021). Furthermore,
Bangkok Fuel Pipeline and Logistics Co., Ltd. (BFPL) was set up to
operate the oil transportation pipeline and logistics business and another
company, BSGF Co.,Ltd.

Aviation Fuel (SAF) from used cooking oil — being the one and only

was established to produce Sustainable

operator of this business in Thailand - to address the demands of the

international aviation industry.

The Marketing Business Group achieved the highest ever sales from
service stations in December 2022 for a record-breaking 452 million
liters with 1,343 service stations nation-wide, to provide our customers
with a choice experience in line with the concept of “Your Greenovative
Destination”. The Non-Oil Business also recorded a continued
growth in the retail food and drink business with the Inthanin Coffee

growing by more than 1,000 locations and the EV charging stations

that grew by 179 locations, to fittingly address the needs of various

customer groups.

The Power Plant Business Group, Bio-based Business, and other
new businesses, also achieved continual investment; for instance,
BCPG Plc. began commercial operation of the Solar Power Plants in
Japan as envisioned, additional investment in the Solar Power Plants
in Taiwan, construction of Wind Farms in the People’s Democratic
Republic of Laos, while BBGI Plc. began trading their shares in the
Stock Exchange of Thailand and further uplifted its business of biofuels
towards high value bio-based products. Winnonie, also expanded its
network of the electrical motorcycles platform service to cover
100 locations with plans for continual expansions and investments in
new technologies, and at the same time giving priority to the
transformation towards becoming a digital organization and utilizing
technology to facilitate work to be faster and abreast of business

dynamics.

These achievements collectively made 2022 another year of resounding
success for Bangchak Group as a leader in energy transition, operating
business in a prudent and steadfast manner covering upstream to
downstream businesses and ever in search of opportunities for perpetual
business expansion. This was proved through trust from investors in
the two sessions of debenture offering for a combined total value of
13,000 million Baht which was overwhelmingly well received by the
public and investors whether it be debentures for institutional investors
of 10,000 million Baht or the digital debentures open for reservation
via application of 3,000 million Baht that also recorded the fastest ever
sell-out in 3 minutes 18 seconds. Additionally, Bangchak Group also
received an organization credit rating upgrade from “A -” to “A”
from TRIS Rating following the significant financial status uplift post-
COVID-19 pandemic.

These achievements clearly reflect the path for growth for the Bangchak
Group, that is flourishing and growing on a foundation of financial
stability and strength, recognized and accredited for excellence in a
multitude of facets domestically and internationally. With a clear strategic
plan for business expansion based on responsibility to all stakeholder
groups with adherence to the contexts of the environment, society, and
governance by the directors, executives, and employees, the Group

has also established targets to achieve Carbon Neutrality by 2030 and



Net Zero GHG Emissions by 2050 with the explicit
and tangible plan of BCP 316 NET, to achieve

all these goals as envisioned.

Lastly, on behalf of the Bangchak Group, | would
like to take this opportunity to express our profound
and sincere thanks to our shareholders, business
partners, trading partners, all related governmental,
societal, and communal entities, for your unwavering
support to our businesses and endeavors. With
this stout support from all parties that have united
to drive our vision of “Crafting a Sustainable World
with Evolving Greenovation” reflected in the
new corporate logo, | am confident that, together,
we shall generate sustainable growth for the
company, Thai society, and the global community,
and deliver a better future into the hands of the

next generations.

(Signed) Pichai Chunhavajira
(Mr. Pichai Chunhavajira)

Chairman of the Board of Directors
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Financial Highlights

Consolidated Financial Statements

Statement of Income (Million Baht)

Sales and service revenue 312,202 199,417 136,450
Gross profit (loss) 46,269 23,673 4,328
EBITDA 44,724 25,818 4,104
Gain (loss) from derivative (5,136) (1,274) 17
Gain (loss) from foreign exchange 1 251 7392
Net profit 12,575 7,624 (6,967)

Statement of Financial Position (Million Baht)

Total assets 242,344 201,785 148,323
Total liabilities 158,966 132,226 90,006
Shareholders’ equity 83,378 69,559 58,316
Share capital

- Registered share capital 1,377 1,377 1,377
- Issued & fully paid-up share capital 1,377 1,377 1,377

Financial Ratios (%)

EBITDA / sales and service revenue 14.33 12.95 3.01
Net profit / sales and service revenue 4.85 4.94 (4.23)
Rate of return on assets 14.40 9.51 (3.90)
Debt to Equity ratio : D/E 1.91 1.90 1.54
Net IBD to Equity 0.41 0.69 0.71

Operating Outcomes (Baht per share)

Net earnings per share ¥ 8.89 5.25 (5.50)
Book value per share 38.86 32.06 26.83
Note: Y EBITDA = Earnings Before Interest, Taxes, Depreciation and Amortization, gain/loss on foreign

exchange, loss from impairment of assets
# Net profit (loss) of the owners of the parent
¥ Only the equity of the Company
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1. Bangchak Group Structure and Operation

1.1 Policy and Business Overview

1.1.1 Vision, Mission, Objectives, Goals

1 7 J o 4
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Vision Crafting a Sustainable World
with Evolving Greenovation

.. We commit to accelerate sustainable energy transition, while balancing energy security.
Mission We are energizing lives through greenovative solution and promoting ESG for all.
i am b C P
INNOVATION AGILITY & BOLDNESS CUSTOMER PASSION &
Core ValueS MOBILITY EMPATHY OWNERSHIP
aswassh Usula nai wta nun
_\ ! /_ F> YAV
o} & &) €]

BUSineSS Cul_tu re > Develop sustainable innovative business in harmony with environment and society

Empl_oyee Cul_tu re > To be virtuous, knowledgeable, and contributive to others
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Objectives and goals
Bangchak Corporation Plc. is committed to being a Thai energy company that conducts business in parallel with stewardship
of the environment and society while striving for the right balance between value and virtue together with quality of life

improvement for Thai society.

Valuing sustainable corporate growth, Bangchak strives to internationalize its management excellence while applying the
Sufficiency Economy to business management for adequate profits, nurturing of growth and sustainability by promoting and
developing innovation and technology with due regard for conscientious consumption of natural resources. Bangchak pursues
the Crafting a Sustainable World with Evolving Greenovation Vision as well as business, social, and environmental goals.

Below are the highlights.

1) Business Goals
1.1 Refinery and Oil Trading Business Group

Bangchak constantly increases competitiveness through crude
refining efficiency improvement and optimizing refining
reliability while relentlessly reducing greenhouse gas (GHG)
emissions under the Crafting a Sustainable World with
Evolving Greenovation Vision with state of the art green
technology and an environment-friendly refinery. Leveraging
the FAST+ development concept, Bangchak continuously
increases the values of its products, decreases energy
consumption throughout the production processes, maximizes
the efficiency of transport and delivery of raw materials,
feedstock, and products, and constantly maintains capacity
at 120 KBD. Bangchak has reviewed turnaround maintenance
cycles from a three-year to a four-year cycle.

In addition, Bangchak is aggressively developing high value
specialty products, including unconverted oil (UO) from a
dedicated hydrocracking unit. UO is known to be feedstock
for lube base oil and paraffin wax for the candle industry,
paper coating industry and adhesive industry. The
hydrocracking unit was modified to be capable of producing
up to 75 million liters of UO per month. Calibration helps
control the production of a solvent known as “BCP White
Spirit 3040”, essential feedstock for production of paint,

thinner, and resin.

As for the trading business, Singapore-based BCP Trading
Pte. Ltd. (BCPT) plans to grow distribution volumes through
the company by focusing on growing the proportions of out-
out trading of crude oil (procuring crude oil from overseas
traders for overseas sale). A proactive move is to secure
crude oil direct from producers and penetrate the market of
distributors of specialty products. The trading market has
been continually expanded to new business partners, including
emerging countries. Plans are in place for novel activities
and services to extend existing products and services,
including the logistics side (acquiring and administering crude

tankers), derivative trading, and biofuels.

In addition, the Company has plans to produce new products
that are low carbon, namely Sustainable Aviation Fuel (SAF).
Therefore, Bangchak has formed BSGF Co., Ltd., as a joint
venture with BBGI Plc. and Thanachok Oil Light Co., Ltd.,
to engage in the business of raw-material procurement,
production, and distribution SAF derived from used cooking
oil. The initial registered capital is Baht 1 million, to be
increased later. Bangchak, BBGI, and Thanachok Oil Light
will hold 51%, 20%, and 29% equity in BSGF. It is planning
to install a SAF production unit in the Bangchak refinery

area and is expected to start selling in 2024.
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1.2 Marketing Business Group
Bangchak pushes sales through various channels, and the
company’s market share was ranked second in the past year
with a cumulative market share across all channels from
January to December is 10.9% (all products included) and is
a leader in the distribution of 3 types of Euro 5 certified fuel
products, namely Gasohol E20 S EVO, Hi-Premium Diesel
S and Hi-Premium Gasohol 97. Bangchak aim to develop
high-quality fuel and lubricant products that are environmentally
friendly and high-standard and a higher standard of service
for maximum customer satisfaction. Moreover, Bangchak was
rated as number 1 on the Net Promoter Score (NPS) on
customer relationship management and service improvement.
Under the Your Greenovation Destination concept, Bangchak
introduced digitalization to provide extraordinary service
experiences with unique design service stations while
increasing non-oil retail alliances, all intended to provide
better services to meet modern lifestyles of Thai customers,
enabling all to live happily while looking after the environment
in line with the sustainable development goal. Bangchak
consistently strengthens the business of Inthanin Coffee,
moving to become number 3 in the domestic coffee retail
industry with additional expansion from 1,002 branches in
2022 toward the target more than 1,250 branches in 023.

008
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1.3 Power Plant Business Group

Our goal is to become a leader in the clean-energy power
business in Asia-Pacific, expanding businesses worldwide
to foster steady growth by leveraging five strategic pillars:

e Aggressive business growth through organic and
inorganic growth, meaning acquiring sizeable brownfield
businesses or greenfield businesses by focusing
investment growth on domestic investment
and expansion to neighboring countries with due regard
for cost-effective returns and risks along with investment
portfolio balance.

e Constant efficiency improvement of current projects
through engineering, technical, and financial improvement
embracing Bangchak’s own assets and its jointly owned
assets.

e More powerful strides for digital and innovation
businesses to shape new income channels under the
digital energy and infrastructural businesses.

o Efficient management of capital and balance sheets
together with identification of suitable capital sources
and financial ratios to enable Bangchak to achieve
goals.

e Enhancement of personnel competency and internal

restructuring in line with Bangchak’s future growth

nel

farm project in the Republic of China (Taiwan), where BCPG holds a long-term PPA at constant tariffs with Taiwan Power

Company, a state enterprise controlling power generation and distribution there. To this end, BCPG has sold all its investment
or 33.33% in Star Energy Group Holdings Pte. Ltd. (SEGHPL) to Springhead Holdings Pte. Ltd. for USD 440 million (Baht
14.55132 billion), booking Baht 1.6446 billion from the sale. SEGHPL invested in three geothermal projects in Indonesia, namely

Wayang Windu, Salak, and Darajat.
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1.4 Bio-Based Products Business Group

Bangchak continuously increases its production capacity of bio-
based ethanol as well as consistent upgrade of biodiesel and
ethanol. BBGI Plc. kicked off a process to produce pure glycerine
with a capacity of 80 tons per day and related products, including
pharmaceutical-grade hand sanitizer alcohol to grow the
company’s product value. These programs maintained the status
of Bangchak as the largest bio-based fuel oil producer and
distributor in Thailand. To pursue high-value bio-based
development, BBGI invested via Manus Bio Inc., a worldwide
reputable company in high-value bio-based technology,
particularly leveraging advanced bio-fermentation with products
and patented recipes of sweetness nutrient Neotame, as an
official distributor in Thailand and ASEAN. We also signed a
joint-venture agreement with BIOM Co., Ltd., the first
biotechnological research and development company of
Chulalongkorn University to scale up research value in response

to the supply chain of high-value bio-based products.

BBGI Plc. engaged in an initial public offering (IPO) to mobilize
funds for business growth, future project investment, loan
repayment, and working capital. It also sold additional food
supplements derived from ASTA-IMMU (an antioxidant for
skin nourishment), namely Calcium-LT Plus, Moreday
Alternative Milk, and Probiotic under the B Nature Plus brand.

1.5 Natural Resource Business
To development businesses of petroleum exploration and
production and natural resources, we engaged in:

e Petroleum exploration and production: Bangchak’s goal
is to increase investment to in turn grow capacity in
high-potential fields in the future. OKEA ASA currently
holds several licenses in oil and gas fields offshore
Norway. In November this year, investment was put
into Wintershall Dea Norge AS. OKEA ASA is
committed to its search for business growth through
mergers and acquisitions (M&As) of other assets.

e Alternative natural resources: BCP Innovation Pte.
Ltd. (BCPI) has been tasked to pursue businesses
and investments related to lithium and various
startups. BCPI currently holds a Lithium Purchase
Agreement with Lithium Americas Corp. to buy up to
6,000 metric tons per year of lithium from the
Cauchari-Olaroz project. BCPI has been investing

in several startups on several projects.
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1.6 Organization Development, Corporate
Management, and Innovation

Bangchak increases competitiveness in corporate management
and organization development to become an employer of
choice with human resource excellence, encouraging
employee engagement toward the development of innovation
of work processes, new products, or alternative business
models in alignment with the corporate vision. Under the
core value of “i am bcp” and sustainable development
framework defined by S&P Global Corporate Sustainability
Assessment (S&P Global CSA), Bangchak has adopted a
transformation program to improve the organization in
economic, environmental, and social aspects under a good
governance code to ensure customers’ confidence in its
capability to generate profitable and sustainable performance.
Under the leadership of Bangchak Initiative and Innovation
Center (BiiC), the Ecosystem and Incubation Division has
continuously organized activities under “The Intrapreneur —
Turning Our Members into Entrepreneurs” program with
forums for employees to participate in innovation development
through brainstorming on value creation from existing
businesses or from alternative business models to cope with
ongoing changes in business landscape, particularly post-
COVID-19.

In 2021 Bangchak launched “Krating”, Thailand’s first digital
fuel dispenser, to boost the quality of life in rural communities,
thus introducing innovation; Bangchak also facilitated rural
people’s financial service. This year the number of fuel
dispensers grew to 110 through business incubation for

commercial expansion.

The same platform can support development of growth of
local startups, connect with other R&D institutes with various
activities under the coordination of BiiC. Bangchak successfully
kicked off the internal startup “Winnonie” (debt-free
motorcycle-taxi stand), which applies Greenovative Energy
to motorcycles and upgrades the quality of life for public
chauffeurs. It also invested in a startup that develops hydrogen

production.

1.7 Being open, transparent, and accountable
Bangchak engages in open, transparent, and accountable
business conduct, whether information disclosure of
transparent business conduct under corporate governance
or other applicable rules.
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2) Environmental and social goals

2.1 To advance Bangchak Group’s GHG
emission reduction to the level that can
critically drive the Group to become a
Carbon Neutrality Organization by 2030
and a Net Zero GHG Emissions company
by 2050.

Eyeing the carbon-neutrality and net zero GHG emissions
targets, Bangchak formed a special taskforce with
representatives from all business units within the Group to
become fully aligned on a genuine understanding of the
targets, the appropriate approaches directed to achieve them,
with a focus on energy and resource efficiency, reforestation,
effective development and project review of green innovation

businesses, and others.

2.2 Development of business,

the environment, and society collectively
Bangchak’s BCP 316 NET plans for the achievement of
Carbon Neutrality by 2030 and that of Net Zero GHG
Emissions by 2050, which call for a reform of CSR activities
to activities congruent with the development of natural sources
to capture and store carbon dioxide, both land ecology and
marine ecology (C: Conserving Nature and Society); such
carbon dioxide would amount to 10% of corporate GHG
emissions. Bangchak Group therefore began a study and
initiated Green & Blue Carbon plans in various formats that
can connect to community and social development work
together with stakeholders (customers, communities,
government agencies, academia, and NGOs) in concurrent
support of people’s improved quality of life. These projects
include Your Tree for Our World, which links cumulative
volumes of avoided carbon dioxide from refueling and extend
them to land ecology (Green Carbon); reforestation and forest
conservation; and marine ecology development (Blue Carbon)
in four distinctive formats. Goals vary with target groups and
work formats of given areas For instance, community forest
conservation and forest fire reduction in Chiang Mai, promotion
of sustainable tourism communities (Low-Carbon Destinations),
and a suitable format for using seagrass sources to capture

carbon dioxide on Koh Mak, Trat.
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Bangchak plays a role in promoting learning sharing on carbon
credit management and trading of carbon credit in Thailand’s
market via the Carbon Markets Club, which attracted 53
entities and 162 individuals (including the founding partners).
This year the club supported trading of 259,909 units through
TVERs and certificates for serving as a digital renewables
power producer to lower GHG, totaling 836.703 RECs or

678,260 tons of carbon dioxide equivalent.

Pursuing a sustainable future in tandem with the mobilization
of a low-carbon society, Bangchak is building on activities
under the BCG Economy Model, which stresses conscientious
resource consumption. We develop projects that benefit
society as a whole to address stakeholders’ needs and support
SDG 13 (Climate Action) and SDG 12 (Responsible
Consumption and Production). Demonstrating our leadership
in energy transition, Bangchak formed BSGF Co., Ltd., to
engage in the sale of SAF, derived from used cooking oil
through the Thod Mai Thing Project, designed to gather used
cooking oil and produce fuels that are instantly usable by
airlines worldwide. Bangchak, in conjunction with several
partners, urged Thais to continually cut down on upstream
garbage by leveraging space on the premises of Bangchak
service stations in Bangkok and Chon Buri to collect “orphan
garbage” to lower the waste volumes that go to landfills and
instead feed such waste to methodical sorting and treatment.
This year we collected over 80 tons of such garbage from
offices and the interested public. Finally, Bangchak was among
the 14 allies that built on the Green Shelter Project, in which
the public was solicited to send used UHT beverage cartons
to make Eco Roofs, Eco Door Frames, Eco Wood, and Eco
Bricks for the Friends of Pa Foundation, Thai Red Cross

Society.
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1.1.2 Business Strategies
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To achieve its short-term and long-term goals, Bangchak relies on the 4S Strategy.

Security (S1)

Upstream energy represents Bangchak’s core businesses
strengthening national energy security. Bangchak carries out
this strategy jointly through its Refinery and Oil Trading,
Marketing, Natural Resource, and Bio-based Products
Businesses by supplying, producing, and distributing refined
products and biofuels to meet the demand of the business
sector and the public in line with the overall trend of energy
demand. Though EVs command a healthy growth outlook,
today Bangchak still considers our businesses as a necessity

to cope with rising national energy demand.

Synergy (S2)

Bangchak focuses on engaging in businesses that align with
Group proficiency as well as its core business (S1), including
the fuel transport and logistics business, public utility and
energy infrastructure, food and drinks, and mining. All these
provide revenue and shared values of Bangchak’s portfolio.
This year we formed Bangkok Fuel Pipeline and Logistics
Co., Ltd., to engage in and grow businesses to accommodate

comprehensive fuel transport.

Sustainability (S3)

To cope with the dynamic work environment and modern
technologies and to accommodate challenges posed by global
climate change, Bangchak continuously develops and
leverages its core business toward sustainable growth.
Bangchak accelerates its investment growth in clean and
green businesses that aim for Carbon Neutrality/Net Zero
GHG Emissions. Examples include investment and
development of the lithium battery business in preparation
for EVs and development of high-value bio-based specialties
with our investment in Manus Bio Inc., a reputed global
company with leading bio-innovative technology on advanced
bio-fermentation. BiiC is a dedicated institute under Bangchak
in charge of promoting innovations for the environment and
society through investment in startups and partnering with
external R&D organizations to relentlessly advance
Bangchak’s green businesses and development of bio-based
specialties for domestic and international markets.

This year Bangchak established BSGF, a joint venture with
BBGI and Thanachok Oil Light Co., Ltd., to engage in the
procurement of raw materials/feedstock, production, and
distribution of SAF, derived from used cooking oil.

Scalability (S4)

To sustain long-term growth, Bangchak focuses on reforming
its revenue stream that leverages New S-Curve businesses
that produce extensive benefit for the corporation. At the
same time, Bangchak is poised to deal with technological

transformation, emerging risks, and market volatility.
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To frame its businesses and investment for sustainability, Bangchak leverages its 4 GREEN (4G) strategy:

Your GREENovative
Destination

BREEN Production

1) Green Business

Bangchak focuses on investment in businesses that foster
sustainable values. Besides growing revenue from new
undertakings, this strategy represents green initiatives applied
to businesses, including high-value bio-based products
derived from agricultural produce via biotechnological
innovation extended from biofuel production and sales. The
company also values green power businesses and energy
management, among others, involving BiiC, which incubates

startups to further Bangchak’s businesses in the future.

2) Green Production

Bangchak focuses on environmentally friendly and safe
operations with optimal utilization efficiency of water and
energy resources. To achieve these goals, Bangchak has
adopted the operating systems certified by ISO 14001, ISO
50001, and Green Industry (Green Network) Level 5 of the
Ministry of Industry standards in addition to Eco Factory from
the Federation of Thai Industries, the occupational health and
safety standard of ISO 45001, and advanced operating
systems under Process Safety Management (PSM).

3) Your Greenovative Destination

Bangchak strives to be a creative and sustainable destination
of all age groups, focusing on leadership in developing green
innovations through assorted goods and services and non-oil
businesses at its service stations, which serve as a destination
that fulfills customers’ needs while pursuing sustainable
business development. To this end, we leverage our core
competencies: fulfilling customers’ and stakeholders’ needs
and expectations; procuring, developing, and creating
innovations in oil and non-oil products as well as services
to enable us to promptly respond to changes; and operating
businesses in conjunction with exercising sustainable
stewardship of the environment and society. Below are our
key strategies:

e Greenovative Products: Bangchak strives for
leadership in offering premium fuels in response to
customers’ demand and benefiting the environment
through meeting EURO 5 standards. We currently
produce and distribute EURO 4 quality fuels as
required by the public sector plus three types of
EURO 5 low-sulfur fuels (E20 S EVO Gasohol, Hi-
Premium Diesel S, and Hi-Premium E10 Gasohol).

e Network Management: We strive to grow and
develop service station formats to meet customers’needs
with a focus on areas of booming fuel demand and
establish lucrative returns for partners’ investment—
through innovative service stations, surroundings,
non-oil businesses, and unique design service
stations—to meet the various requirements of
consumers. Our six designs are called Modern,
Innovation, Eastern, Western, Fantasy and Thai-
inspired. We also advocate standard improvement
and service station image—both station structure
and services—to be ready for competition. In short,
catering to customers’ needs and expectations is
another key goal of the Marketing Business Group.
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Non-0il Offerings: We strive to develop new business models by joining leading food franchises at our stations,
including Extra Midnight Chicken Rice, GON EXPRESS, Gateaux House, and Haw Giao shops, as well as 6 leading
Michelin-branded restaurants, including Khua Kling Pak Sod, Elvis Suki & Seafood, Nara Thai Cuisine, Jae Dang
Sam Yan Somtum, Pad Thai Fai Talu and Nai Uan Yentafo to enrich consumers’ experience of our service stations
and generate extra income for business operators. We relentlessly grow non-oil businesses for customers’ convenience,
including Inthanin Coffee, DAKASI pearly milk tea (for which Bangchak Retail has the right to expand business and
manage branches in service stations nationwide) in addition to business partners like Tops Daily, Familymart, Mini
Big C, Lawson, Khai Dee and Minimart Brand. Finally, space at service stations has been managed to complete
the service circuit, like the car care business under Wash Pro, FURIO Care, Green Wash, and Tyre Care. Bangchak
also grows brands of partners like B-Quick and AutoClick, food outlets, laundry outlets, merchandise transport and
automatic vending machines.

Digital Experience: We apply technology to service and create new experiences for customers while relentlessly
developing systems for convenience. We also connect to ecosystems in line with the requirements of today’s lifestyles.
Cases in point are the application of digital payment and accrue loyalty points at the stations, all Inthanin Coffee
branches, and convenience stores at the stations. To this end, customers simply scan QR Codes to pay through
all bank applications, thus minimizing physical contact with cash and keeping the distance between customers and
service providers, in turn boosting service station patrons’ confidence. The improved digital card system allows
customers to accrue points simply by giving their phone numbers at service stations, Inthanin Coffee, and businesses
affiliated with Bangchak and then redeem such points through the Bangchak application without using cards. Finally,
Bangchak grows its customer base and give members more choices through cooperation with partners, including
transferring Bangchak points to AlS points, using Bangchak Paypoint to convert points into money at Thung Ngoen
shops, transferring Bangchak points to MAAI points, and converting points into mutual fund payment.

Green Sustainability: Fostering steady business growth along with society and the environment, Bangchak constantly
drives projects supporting social development participation in conjunction with customers and stakeholders through
a variety of projects, including a refueling project where agricultural produce or farmers’ and SME entrepreneurs’
innovative goods, or both, are given to refueling motorists, a project where organic vegetables grown on service
station premises are handed out to employees to lower their food bills and also given to station patrons. A byproduct
is the know-how for growing garden vegetables, which is shared with communities and schools around our service

stations.
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4) Green Society

Green Society is one of the key strategies Bangchak is strictly
adhered to, although Bangchak has set environmental goals
for carbon dioxide emission and commands a clear
BCP 316 NET plan. We reiterate Bangchak’s role in the
transition from fossil fuels to clean energy through our 12"
annual seminar on Energy Security and Carbon Sequestration
to foster public awareness and our clear stance on the
environment. Nevertheless, the transition of the corporation

and the world calls for time, capital, technology, and tax

measures to establish ingaségaent value to suitably cut down

on carbon emission.
ring this crucial transition, Bangchak keeps up its work to
ddress social requirements. We have integrated our socio-
environmental activities and connect them to stakeholders in
'a more diverse way. For instance, during the COVID-19
epidemic, we applied the capability and Group products to
address the situation and eased the hardship of the public
and various professions that bore the brunt of the epidemic.
Bangchak donated alcohol products in support of medical
personnel and staff as well as vulnerable groups in
communities and schools and provided space at its service
stations in Bangkok and periphery as well as in the provinces
to organize a Musical Sharing of Happiness Projec @ hjunction with the Musical Association of Thailand under the Royal
Patronage, designed to support vocalists and musicians who found themselves out of jobs so that they could support their
families. Also, Bangchak bought community goods and services for its own use, in addition to its purchase of agricultural
produce facing market oversupply as well as depressed prices so that it may process them into giveaways for patrons. Two
examples are dried longans and Buai Nuan Jai (plums or cherry doi); Bangchak was pleased to ease farmers’ hardship.

As for the communities around Bangchak Refinery, we still maintained their trust. To illustrate our friendship, helpfulness,
and confidence in safety, we staged activities on eight aspects of engagement and quality of life. This year our community
engagement score was 89%. Our work was also expanded to the formulation of a process to also look after communities
around various Bangchak service stations. To elaborate, we devised a criterion for selecting key communities along with
four aspects of implementation strategies that echo a model service station that is safe, quality and exemplary in aspects
of the environment and assistance to society. Monitoring and assessment of outcomes are in place for monthly reports.

As for educational work, Bangchak actively promoted activities under the Happiness

Sharing Foundation (Bai Mai Pun Suk). Educational activities are developed by the

foundation in conjunction with partners. Three key projects this year were reading and —

writing for children, Rak Pun Suk Junior, and Solar Pun Suk, which stress sustainability .
foundation—youth development in education and the environment, aligning with UN

SDG 4 (Quality Education) and driven toward SDG 13 (Climate Action). These activities ual ETU]UL LjUHEI
cultivate awareness and good behavior on t—he environment in line with the national - )
policy’s BCG Economy Model for sustainability. The activities this year involved some Dy 13 i
15,000 youths from nearly 200 schools in 52 provinces nationwide. mn @
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1.1.3 Transitions and development milestones in 2022

Subsidiary BBGI offered its first IPO by issuing 433.20 million common shares on SET at the price of Baht 10.50 per

share (valued at Baht 2.50 per share) for a total of Baht 4.549 billion. After this sale, Bangchak’s equity in BBGI dropped
from 60% to 42.02%. Later, Bangchak acquired additional BBGI shares, making its equity 43.96% as of March 31, 2022.

Bangchak notified SET about its acquisition of shares in Oamsuk Social Enterprise Co., Ltd., which in 2022 planned to

raise its registered capital from Baht 10 million to Baht 126 million. Bangchak therefore invested about Baht 62.5 million,

resulting in its 50.4% equity from originally 40.5%. Such capital is to be used in the Kheha Suk Pracha Project of the

National Housing Authority, which is seen as aligning with Bangchak’s and Oamsuk Social Enterprise’s strategic direction

of social stewardship.

On March 3, BCPG Group disposed of all its investment accounting for 33.33% in Star Energy Group Holdings Pte.
Ltd. (SEGHPL) to Springhead Holdings Pte. Ltd. for USD440 million (Baht 14.55132 billion based on Baht 33.06 per

USD). BCPG’s proceeds from such disposal would enhance its investment capability for future renewable-energy projects.

On March 29, the Komakane solar farm project in Japan under BCPG Group went on commercial production as planned.

This project lies in Nakano Prefecture and holds 25 MW capacity in the PPA with Chubu Electric Power Company.
The Feed-in-Tariff (FIT) is JPY36 per kWh, and the purchase period is 20 years.

The 2022 AGM approved dividend payment for the second
half of 2021 at Baht 1.0 per share, worth about Baht
1.357 billion, which was paid out on April 22. Combined

with the interim payment for the first half of the year of
Baht 1.0 per share (paid out on September 21, 2021),
this payment brought the year’s dividends to Baht 2.0
per share.

On April 1, the rooftop solar power project at Chiang Mai
University under the CMU Smart City Project Phase 2,
totaling 1.3 MW, located in Amphoe Suan Dok, began
commercial power generation and distribution, operated
by Thai Digital Energy Co., Ltd., a 75%-owned BCPG
subsidiary. The project currently commands a total

contractual capacity of 9.8 MW in operation.

On April 15, BCPG Group’s Yabuki solar farm project in
Japan went on commercial production as planned. This
project lies in Fukushima Prefecture and holds 20.0 MW
capacity in the PPA with Tohoku Electric Power Company.
The Feed-in-Tariff (FIT) is JPY36 per kWh, and the
purchase period is 20 years. BCPG Group’s current solar
farm projects in Japan now command commercial
distribution of 79.7 MW, with 10 additional MW under the

development stage.
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Bangchak notified SET about its sale of shares in a
subsidiary, recapitalization of registered capital, and
company renaming. This concerned the Bangchak Board
of Directors’ approval of a joint investment in the land credit
business and sale on consignment to scale up its project
to add liquidity for those suffering from COVID-19 and
resolve informal debts. To this end, Bangchak agreed with
the Government Savings Bank (GSB) and Dhipaya Group

Holdings Plc. (TIPH), its joint-venture partners, as follows:

o BCV Biobase Co., Ltd. (BCVB, a wholly owned
subsidiary of Bangchak with Baht 20 million in
registered capital) a joint venture registering
a name change to Mee Tee Mee Ngern Co., Ltd.

o Bangchak sold its BCVB shares to the two entities,
after which Bangchak will hold 20%, GSB 49%, and
TIPH 31%. Then BCVB raised its registered capital
to Baht 1 billion, with corresponding equity rises. As
a result, this new company would become Bangchak’s

='|a\3||..ar||nad1!.i.'1n
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associated company. The registration was expected to

be completed by Q3/2022.

Bangchak notified SET about its investment, whereby its

Board of Directors had approved a Digital Business

Transformation plan, under which digital technology would

be applied for business growth. Bangchak therefore

negotiated with business partner MFEC Plc.. and reached

a mutual agreement as follows:

o Bangchak would invest in Data Café Co., Ltd. (DC).
After recapitalization, DC would command Baht
12,307,700 in registered capital and would become
an associated company of Bangchak with the
participation of MFEC. It would engage in the
consultancy business, notably data analysis and
provision of technological and information manpower
to business entities.

o Such a transaction would give Bangchak 35%

equity in DC, making it an associated company.

@ QF

Bangchak announced an interim dividend payment for the first half of 2022 at Baht 1.25 per share for a total of about

Baht 1.697 billion. This payment was made in September 2022.

Bangchak issued bonds with specified holders’ names, unsubordinated, unsecured, and with bondholders’ representatives

for institutional investors and/or high net-worth investors, worth Baht 10 billion. These bonds fall into three tranches

(three years at 2.84%, five years at 3.26%, and 10 years at 4.00% interest rate per year).
Bangchak notified SET about the formation of BSGF Co., Ltd. (a joint venture with its subsidiary BBGI Plc. and Thanachok

Qil Light Co., Ltd.) to engage in the business of procuring raw materials, production, and distribution of Sustainable

Aviation Fuel (SAF) from used cooking oil. The initial registered capital was Baht 1 million, to be later recapitalized.
Bangchak held 51%, BBGI 20%, and Thanachok Oil Light 29% in the company.
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*  Bangchak issued its first digital bonds through the Pao Tang (wallet)
application of Krungthai Bank Plc. Worth Baht 3 billion and with maturity
of four years, these bonds bear specified holders’ names and are
unsubordinated, unsecured, and with bondholders’ representatives.
They commanded a fixed interest rate of 3.60% per year.

*  On October 19, Bangchak raised its investment by 100 million
shares in BCV Energy Co., Ltd., at Baht 10 per share for a total
of Baht 1 billion, to invest in the potash mining business.

* Bangchak earned corporate rating improvement by TRIS Rating
from A- to A along with its perpetual bond rating from BBB to
BBB+, with effect from October 27, 2022. At the same time,
subsidiary BCPG and BBGl, core subsidiaries, earned credit rating
improvement from A- to A and from BBB+ to A- respectively. For
all these companies, their credit outlook remained Stable.

November

*  Effective from November 1, OKEA took
business transfer of Wintershall Dea Norge
AS and assumed operatorship of the Brage
field with 35.2% equity. It also acquired 6.5%
shares in the Ivar Aasen field and 6% shares
in the Nova field, worth over 1.1 billion
Norwegian Krone (about Baht 4 billion). As

a result, OKEA’s total production capacity
in 2023-2024 would be 25,000-27,000

barrels of oil equivalent per day.

bangchak
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*  On 23 November 2022, the company changed the Corporate Logo to align
with vision and strategy of the company. The new logo is composed of 4
main colours representing the vision of
“Crafting a Sustainable World with Evolving Greenovation”

. Green (Evolving) - energy of continuous development.
‘ Lime Green (Sustainability) - sustainability for all.
‘ Orange (Innovation) - innovation and readiness to create and transform.

@ Grey (Balance) - creating balance between “values” and “profits”.
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Each award

further strengthens our commitment to develop and improve.

Each award, each ranking, is a mark of trust at the national, regional, and global level.

Corporate Governance and Sustainability - 6 Awards | Leadership and Management - 10 Awards |
Innovation - 5 Awards | Corporate Image and Branding - 3 Awards |
Environmental and CSR - 2 Awards | Finance and Investor Relations - 1 Award |

Human Resource Management - 2 Awards | Quality, Safety and Other - 5 Awards | 5 Certificates

1 Her Royal Highness Princess
Maha Chakri Sirindhorn’s Trophy for
Sustainable Development Excellence
at the Thailand Corporate
Excellence Awards 2022

2 UN Women 2022 Thailand WEPs
Awards — The First Runner-Up
in the Transparency and Reporting
Category

3 Sustainability Awards of Honor
at SET Awards 2022

4 South East Asia MIKE Award
(The Most Innovative
Knowledge Enterprise) —
Gold Level

5 HR Asia Best Companies
to Work for in Asia 2022 —
Thailand Region

6 Best Environmental
Responsibility

7 Foundation for Thai Society
Thai Awards — Organization
of Excellence 2022

8 Thailand Top CEO of
the Year for the Energy
and Utilities Industry

9 Asia’s Best CEO (Investor Relations)

- Chaiwat Kovavisarach,
Group Chief Executive Officer
and President,

Bangchak Corporation Public
Company Limited

10 Asia’s Best CFO (Investor Relations)
- Surachai Kositsareewong,

Senior Executive Advisor

11 Foundation for Thai Society Thai Awards
— Best Practice Awards 2022

12 Superbrands Thailand 2022
13 Asia’s Best CSR

14 Best Investor Relations Company
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1.1.4 Awards and Recognition of 2022

Corporate Governance and Sustainability Category (6 Awards)

Her Royal Highness Princess Maha Chakri Sirindhorn’s Trophy for Sustainable Development
Excellence at the Thailand Corporate Excellence Awards 2022

Her Royal Highness Princess Maha Chakri Sirindhorn’s Trophy for Sustainable Development Excellence at the Thailand
Corporate Excellence Awards 2022 organized by the Thailand Management Association (TMA) and Sasin School of
Management honoring model organizations for others to learn from, in order to apply the knowledge to develop other
organizations. The Her Royal Highness Princess Maha Chakri Sirindhorn’s Trophy is presented to organizations to recognize

corporate excellence in various categories.

Sustainability Awards of Honor ® Thailand Sustainability Investment (THSI)
(3 Consecutive Year) at SET Awards 2022 Index 2022 (8" Year])

Selected as a Thailand Sustainability Investment (THSI) List
in 2022 for 8 consecutive years, since the Stock Exchange
The Sustainability Excellence Awards for the 6" consecutive | of Thailand began the list in 2015, as a listed company with
year, and the Sustainability Awards of Honor for the 3°  sustainable ESG performance (Environmental, Social and
consecutive year, operating business as the Leader in Energy | Governance or ESG) providing an alternative for investors
Transition according to sustainable development approaches,  interested in Responsible Investment.

as an exemplary role model for organizational sustainability

excellence.
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S&P Global Sustainability Award 2022 - Silver Class, Top 3 in the Oil & Gas Refining and

Marketing Industry

Sustainability Award

S&P Global

S&P Global Sustainability Award 2022 — Silver Class from
the Environmental, Social, Governance & Economic (ESG)
assessment scores by S&P Global, an organization
specializing in sustainable investments and the assessor of
the Dow Jones Sustainability Indices (DJSI), placing Bangchak
among the Top 3 companies globally from a total of 56 leading
companies in the Oil & Gas Refining and Marketing Industry,
and selected for the internationally acclaimed Sustainability
Yearbook 2022.

Outstanding Low Carbon and Sustainable !
Business Award from TGO (2™ Consecutive Year)
The Outstanding Low Carbon and Sustainable Business
Award for the 2™ consecutive year from Thailand Greenhouse
Gas Management Organization (Public Organization) (TGO)
as a role model of low-carbon business operations, advancing
sustainability, committed to greenhouse gas emissions

reduction and prioritizing all dimensions of sustainability,

namely the economy environment and society.
[

Leadership and Management Category (10 Awards)

Thailand Top CEO of The Year 2022 Award for the Energy and
Utilities Industry
The “Thailand Top CEO of The Year 2022 Award for the “Energy and Utilities”

Industry presented to Chaiwat Kovavisarach, Group Chief Executive Officer and

Sustainability Disclosure Award 2022 from
Thaipat Institute (3" Consecutive Year]

The Sustainability Disclosure Award for the 3 consecutive
year from Thaipat Institute in recognition of transparent
sustainability performance disclosure in accordance with
international practices to stakeholders, taking into consideration
3 Ceres-ACCA criteria, consisting of Completeness,

Credibility and Communication of Content.

President, Bangchak Corporation Public Company Limited, organized by Business+
Magazine in collaboration with the Faculty of Commerce and Accountancy,
Thammasat University. The award honors success for executives, in terms of
vision, leadership, and managerial strategy that strengthens an organization by

integrating environmental, community and social considerations.

Distinguished Awards (Leadership Excellence) at the Thailand Corporate Excellence Awards 2022

Distinguished Awards (Leadership Excellence) at the Thailand Corporate Excellence Awards 2022, organized by the Thailand

Management Association (TMA) and Sasin School of Management honoring model organizations for others to learn from,

in order to apply the knowledge to develop other organizations.
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12" Asian Excellence Award 2022 - Asia’s Best CEO (Investor Relations) and Asia’s Best CFO
(Investor Relations)

« Asia’s Best CEO (Investor Relations) (7" Consecutive Year) presented to
Chaiwat Kovavisarach, Group Chief Executive Officer and President, Bangchak

Corporation Public Company Limited for exemplary visionary leadership,

¥ 1 2™ and outstanding organization performance.
ﬁﬂ#ﬁEHEELI;EH(E « Asia’s Best CFO (Investor Relations) (4™ Consecutive Year) presented to
#‘_____,_..___.*.________x Surachai Kositsareewong, Senior Executive Advisor, Accounting and Finance,
2022 for exemplary contributions to financial management and transparent and
.tﬁiiiiﬁ I:I'."i[ .Il.“;iili."b |:1'.‘5| equitable disclosure to investors and stakeholders.
M m The Asian Excellence Awards, organized by Corporate Governance Asia since 2011,

honors leaders and organization with excellence in organizational management,

corporate governance, financial management and investor relations.

UN Women 2022 Thailand WEPs Awards - The First Runner-Up in the Transparency and
Reporting Category

UN Women 2022 Thailand Women’s Empowerment Principles
(WEPs) Awards — The First Runner-Up in the Transparency
and Reporting Category at the UN Women 2022 Thailand
WEPs Awards. The awards honor organizations committed
to sustainable business development through gender equality,
aligned with the Sustainable Development Goals (SDGs) on
Gender Equality and the Empowerment of Women and Girls

to provide equitable access to information for all stakeholders.

Outstanding Sustainability Model Organization in the Thai Capital Market Award for Empowerment
of Persons with Disabilities 2022

The Outstanding Sustainability Model Organization in the Thai Capital Market s lghebtede

Award for Empowerment of Persons with Disabilities 2022 organized by  US8NUne1n AosUaisiu §1fia (umsu)

2 patanul
~== 25685

The Securities and Exchange Commission, Thailand (SEC) and the Ministry of -
bangchak
Labor, Department of Skill Development, Department of Employment, Department u =

of Empowerment of Persons with Disabilities, Thai Listed Companies Association,
and Disabilities Thailand. The award honors Bangchak’s commitment to supporting
and promoting the employment of persons with disabilities for more than 5
consecutive years and playing a role in improving quality of life, creating equal
opportunities and engaging persons with disabilities, fostering a capital market
for sustainability, in line with the 20-year National Development Plan, and
Sustainable Development Goals (SDGs), adopting the procurement standards
and policies based on the 2007 Persons with Disabilities Empowerment and
Development Act, Section 35, for more than 1 year.
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B AR L ) 1 L 10" NACC Integrity Awards
J]GI}@@ﬁﬂﬂ 311'[ | Lﬁ ﬂ Eﬂﬂ .] 0 The Consolation NACC Integrity Awards at the 10" National
NeTRUTUY UoTTH GTUETIN “Eﬁﬁm“ﬁ@ﬂm Anti-Corruption Commission (NACC) Integrity Awards
t"" presentation organized by the Office of the National
Anti-Corruption Commission recognizing the continued
commitment and dedication of executives and employees in
the development of systematic anti-corruption measures and

the fostering of transparent organizational culture upholding

universal ethical practices.

Foundation for Thai Society Thai Awards - Organization of
Excellence 2022

Foundation for Thai Society Thai Awards — Organization of Excellence 2022 for
contributions to society and the nation through various social and environmental programs,

and other activities with tangible and renown results.

Foundation for Thai Society Thai Awards - Best Practice Awards 2022
Foundation for Thai Society Thai Awards — Best Practice Awards 2022 for contributions
to society and the nation through the “Pun Suk” program during the COVID-19
pandemic in Thailand, including supporting public health and economic operations

with other agencies.

Foundation for Thai Society Thai Awards — Role Model Woman of the Year 2022
Presented to Gloyta Nathalang, Executive Vice President, Corporate Branding, Communication and Sustainability Activation,
selected from women across the country who are successful professionally, who participated in, or are dedicated to social

and community development, as well as being a role model for others who aspire to continue to develop the nation.

Innovation Category (5 Awards)

South East Asia MIKE Award 2022

(The Most Innovative Knowledge Management
Enterprise) - Gold Level

The Most Innovative Knowledge Enterprise (MIKE) Award

2022 — Gold Level recognizes the importance Bangchak gives
to ongoing promotion of new organization knowledge and
innovation, integration with product and service development,
as well as holistically prioritizing personnel and technology,

and adapting knowledge management to strategy execution,

fostering an innovative organization environment.
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National Innovation Award - The Second Runner-Up for the Social and Environmental Contribution
Category for Winnonie

National Innovation Award 2022 — The Second Runner-Up for the Social and Environmental Contribution Category for
Winnonie Company Limited, organized by the National Innovation Agency (Public Organization) for outstanding innovation
with tangible contributions to the nation in various dimensions and enhancing Thailand’s image towards becoming an

innovative nation.

Prime Minister Award: National Startup 2022 -
Best Brotherhood of the Year

Prime Minister Award: National Startup 2022 — Best
Brotherhood of the Year as 1 of the 11 corporations fostering

and supporting the growth and development of the Thai

startup ecosystem internationally, integrating innovation in .
crisis resolution, greatly benefitting the nation and the world
aligned with the national economic stimulus and recovery

policy through various innovation projects.

Gold Medal from the International Convention on QC Circles
2022 (Icacc 2022)

Gold Medal from the International Convention on Quality Control Circles 2022
(ICQCC 2022) for integrating Al technology and innovation to improve work
processes through QC Tools organized by the Union of Japanese Scientists

and Engineers and member states in Jakarta, Indonesia.

“Excellent” Award from the International Quality & Productivity
Convention 2022 (IQPC 2022)

“Excellent” Award from the International Quality & Productivity Convention 2022
(IQPC 2022) organized by the Indonesian Quality & Productivity Management

Association in Bali, Indonesia.

Corporate Image and Branding Category (3 Awards)

—— 5 i Superbrands Thailand 2022
Ll ﬁ _ L T— Superbrands Thailand 2022, among 27 leading branding in

. 'f‘ﬁlll" ks Thailand recognizing excellence in Branding for products and
w0 [ ETRATINNE
L= -
b=

services, compiled from organizations with the highest scores

from a market survey through Thailand of 15,000 customers,
marketers, PR agencies, brand builders and independent
e .. Superbrands Council.
e Bangchak named Superbrands Thailand 2022 (5" Year)
e Inthanin Coffee named Superbrands Thailand 2022

(2™ Year)
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Thai Media Fund (TMF) Award for Safe

and Creative Media for the “Sustainable
Happiness, Sustainable Return” Commercial
The Thai Media Fund (TMF) Award for Safe and Creative
Media for the commercial/public relations piece titled
“Sustainable Happiness, Sustainable Return” organized by
the Thai Media Fund to promote a positive media ecosystem

in an approach to monitor unsafe and unconstructive media.

Scan to watch
“Sustainable Happiness,
Sustainable Return”

Environmental and Corporate Social Responsibility Category (2 Awards)

12" Asian Excellence Award 2022 -

Asia’s Best CSR (2™ Year)

12" Asian Excellence Award 2022 - Asia’s Best CSR
(2™ Year) as an organization with outstanding corporate social

responsibility in Asia.

12" Asian Excellence Award 2022 -

Best Environmental Responsibility (6™ Year)
12" Asian Excellence Award 2022 - Best Environmental
Responsibility (6" Year) as an organization with outstanding

environmental responsibility in Asia.

The Asian Excellence Awards, organized by Corporate
Governance Asia since 2011, honors excellence in financial
management, social and environmental responsibility,

and investor relations.

Finance and Investor Relations Category (1 Award)

Lomoratebovemancely

12T

ASIAN EKQELLENCE

AWARD

x¥*
2022

Lsiia's Best

(SR

Best
Imvestor Relations
Company

lllrlﬂlmlll
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12" Asian Excellence Awards 2022 - Best Investor Relations Company (8" Year)

12" Asian Excellence Awards 2022 - Best Investor Relations Company (8" Year) for oustanding investor relations.
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HR Asia Best Companies to Work for in Asia 2022 - Thailand
The HR Asia Best Companies to Work for in Asia 2022 — Thailand, an
international award that measures Diversity, Equality, and Inclusion.
Bangchak was chosen to receive the award from its 100XHappiness
approach to deliver 100 times the happiness to employees and committed
to becoming a sustainable beyond 100 years organization or Bangchak
100X.

Thailand HR Innovation Award 2022 - Silver Award

Thailand HR Innovation Award 2022 — Silver Award organized by the Thailand Productivity Institute (FTPI), the Graduate
School of Human Resource Development: National Institute of Development Administration (NIDA), and the Personnel
Management Association of Thailand (PMAT) for the “BCP Digital Driven for 100X Citizen Developer”, a Digital Skill
development campaign to mold personnel into Citizen Developers, to enrich Non-IT Background personnel with the knowledge
and skills to develop Low Code Platform Applications such as PowerApps, Power Bl, and RPA, able to generate innovation

that improves work processes.

Quality, Safety and Other Category (5 Awards)

Eco Factory Award from the Federation of Thai
Industries

The Eco Factory Award from the Federation of Thai Industries to

acknowledge Bangchak Refinery’s operations in compliance to Eco
Factory standards, which prioritizes the development of the 5 industrial
sector dimensions, namely, physical, economic, social, environmental

and management.

Occupational Safety, Health and Workplace Environment Award - Diamond Level (6" Year)

The Occupational Safety, Health and Workplace Environment Award — Diamond Level for the 6" consecutive year presented
to Bangchak refinery at the Thailand Labor Management Excellence Awards 2022 to honor organizations with labor
management excellence according to international standards, committed to delivering tangible results, and prioritizing the
quality of life workers and raising awareness of the social responsibility towards workers in all dimensions.

Robinhood Academy Awards 2022 - Merchant Popular Award- “Most Popular Coffee Shop”
Merchant Popular Award— “Most Popular Coffee Shop” from Robinhood Academy Awards 2022 awarded to Inthanin Coffee

voted by a panel of specialist and sales volume on the 2™ anniversary of Robinhood Delivery.
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The Prime Minister Award: Thailand Cybersecurity Excellence
Award 2022 for the Energy and Utilities category organized
by the National Cyber Security Agency (NCSA) to promote
the implementation and supervision for the critical information
infrastructure units, the government and private agencies,
and other agencies to enhance their ability to prevent, deal
with, and reduce the risk of cyber threats in compliance with
the Cybersecurity Act B.E. 2562 [2019] and the international
standards.

Golden Heart Award 2021

The Golden Heart Award 2021 organized by the Health and Elderly Establishment Confederation (HEC) recognizing the
tangible and continuous assistance extended to the public during the COVID-19 crisis throughout 2021, especially the elderly,
underprivileged children, those with dependency or in need, assistance in providing relief to the public affected by COVID-19,
assisting those infected with COVID-19, and support for various campaigns relating to COVID-19 relief and prevention.

Certificates (5 Items)

Zero Accident Campaign 2022 — Silver Class (2™ year) for 4,990,859 safety hours from the Thailand Institute of

Occupational Safety and Health (Public Organization) (T-OSH), Ministry of Labor.

5- Star “Excellent” Rating for the Corporate Governance Report (CGR) 2022, among the high scoring listed companies in
Thailand, organized by the Thai Institute of Directors (IOD), supported from the Stock Exchange of Thailand (SET).

ASEAN Corporate Governance Scorecard (ACGS) in the ASEAN Asset Class and ASEAN Top 20 organized by the

Thai Institute of Directors (IOD), the Securities and Exchange Commission and the Stock Exchange of Thailand.

_,)‘P_' )

Membership renewal for the Colle